
S p e c i a l
S a u c e
what’s your coMpany’s essence & 

how DO You make it a Competitive advantage?

M A R K E T I N G  A S S O C I A T E S  U S A

?



I t ’s  about  a success fu l  company which, 
wi th our he lp, became even more success fu l . 

For now le t ’s  cal l  the company “Crum Ser v ices” 
because, wel l ,  that  was thei r  name when we 
began our process of  tak ing thei r  respected 

company, dedicated people and unique 
bus iness model to h igher leve ls  of  success.

Ever y bus iness s i tuat ion is  di f fe ren t , 
so as you enjoy the s tor y, keep in mind that 
a t  Market ing Associates we address ever y 

c l ien t ’s  unique chal lenges indiv idual ly.

L e t  u s  s h a r e  a  s t o r y 
o f  t r a n s f o r m a t i o n  w i t h  y o u . 
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Crum Ser v ices, i s  a pioneer in the 
Profess ional  Employer Organizat ion (PEO) 

indus t r y and was founded in 1981. Through 
a col lec t ion of  re la ted companies they were 

work ing wi th c l ien ts  in over 40 s ta tes. 
Crum Ser v ices of fers ou tsourced s taf f ing, 

HR, payro l l ,  employee benef i t s ,  401(k )  and 
worker ’s  compensat ion insurance.

 
Whi le h ighly success fu l ,  these companies 

had no es tabl i shed brand and l imi ted name 
recogni t ion. Prospects didn’t  know what they 
of fered. They were a wel l - kept  secre t  known 
to agents that  resold ser v ices, but  not  wel l 

known to the wider bus iness communi ty. 
These were impediments to growth.

B e c o m i n g  m o r e  t h a n
a  w e l l - k e p t  s e c r e t .

“We had done well, but no one 
knew who we were. 

Marketing Associates helped 
position us as a growing 

national company.”
— Frank Crum, Jr.
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M a r k e t i n g  A s s o c i a t e s  f i r s t 
n e e d e d  t o  d i s c o v e r  w h a t 

g av e  C r u m  S e r v i c e s  i t s  
c o m p e t i t i v e  a d v a n t a g e .

To reach the next  leve l  of  success, 
impor tant  changes needed to take place. 

Frank Crum and his senior team looked to 
Market ing Associates for  our counsel , 
creat ive ins ights ,  s t ra tegic so lu t ions 
and to ta l  execut ion of  an aggress ive 

in tegrated plan.

Marketing Associates 
was engaged 

to provide
 a fully integrated, 

total solution.
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F i n d i n g  t h e  “s p e c i a l  s a u c e .” 

Research data f rom cus tomers and brokers 
conclus ive ly revealed that  th is  i s  a company 

f i rmly rooted in s t rong fami ly values, in tegr i ty, 
cus tomer ser v ice and except ional  commercia l 

value. With th is  in mind the company was 
renamed “FrankCrum” and the new brand 
was expressed by a t rademark that  br ings 

fami ly,  people and bus iness together. 
The FrankCrum fami ly surname coupled wi th 

“A Fami ly of  Employer Solu t ions” conveys 
the essence of fami ly and es tabl i shes 

the bus iness space.

The three C’s in the brand icon represent  the 
impor tant  par t ies af fec ted by par tner ing wi th 
FrankCrum: Employer,  Employee, FrankCrum. 
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Ha r n e s s i n g  t h e 
f u l l  p o w e r  a n d  f l e x i b i l i t y 

o f  t h e  i n t e r n e t .

From the ground up, we bui l t  a web 
presence that  accurate ly re f lec ts  the 

FrankCrum value proposi t ion and provides 
an in tu i t ive branded exper ience for  the 
fu l l  range of cons t i tuents :  employers, 

employees and brokers.

A comprehensive search engine market ing 
s t ra tegy opt imized the s i te and un leashed 
i t s  potent ia l  to dr ive t rue bus iness resu l t s 

for  F rankCrum. 
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L e v e r a g i n g  c o l l a t e r a l 
t o  c o m m u n i c a t e  a n d  s e l l .

Beaut i fu l ly  des igned—FrankCrum 
pr in t  mater ia ls  communicate wi th c lar i ty 
and make a power fu l  f i r s t  impress ion.

Whether co-branded wi th brokers 
or u t i l ized by di rec t  sa les,  col la tera l 

e f fec t ive ly faci l i ta tes “get t ing to know us” 
th rough proposal  del iver y. 

The f lex ib le des ign sys tem enables 
cus tomized communicat ions for 

ever y prospect .
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C r e a t i n g  aw a r e n e s s  o f  
Fr a n k C r u m  w i t h  m a s s  m e d i a .

Mass media adver t i s ing, inc luding 
newspapers,  bus iness magazines, 
bi l lboards and di rec t  mai l  del ivers 

the FrankCrum message to the 
bus iness communi ty.

Awareness of  the brand is  e f f ic ien t ly 
achieved wi th in te l l igent  media se lec t ion to 

maximize value.

If you have a business, you have employees. If you have employees, you’ve assumed responsibility for managing 

a multitude of administrative tasks. The FrankCrum family of administration solutions for employers eliminates    

the worry and hassle of workforce issues that can distract you from reaching your business goals. We provide 

a variety of outsourced solutions for businesses of all sizes, in any industry, to take care of your human resources, 

payroll, benefits, and workers’ comp needs. We can also fill your staffing positions with qualified and experienced 

employees, quickly and efficiently. FrankCrum can provide the employer solutions your business needs, allowing 

you to focus on what you do best. Contact us at 1-877-695-6207 or visit frankcrum.com.

HUMAN RESOURCES   °   PAYROLL   °   BENEF ITS   °   WORKERS’  COMP  °   STAFF ING

Comprehensive Solutions for Individual Personnelities.

FL Lic. GL 45/GL 100

HUMAN RESOURCES   °   PAYROLL   °   BENEF ITS   °   WORKERS’  COMP  °   STAFF ING

FL Lic. GL 45/GL 100

HR. Payroll. Benefits. Workers’ Comp.
Individual Situations. Complete Solutions.

If you have a business, you have employees. If you have 
employees, you’ve assumed responsibility for managing 
a multitude of administrative tasks. The FrankCrum family 
of administration solutions for employers eliminates the 
worry and hassle of workforce issues that can distract 
you from reaching your business goals. We provide a 
variety of outsourced solutions for businesses of all sizes, 
in any industry, to take care of your human resources, 
payroll, benefits, and workers’ comp needs. We can also
fill your staffing positions with qualified and experienced 
employees, quickly and efficiently. FrankCrum can       
provide the employer solutions your business needs, 
allowing you to focus on what you do best. Contact us at 

1-877-695-6207 or visit frankcrum.com.

If you have a business, you have employees. If you have employees, you’ve assumed responsibility for managing 

a multitude of administrative tasks. The FrankCrum family of administration solutions for employers eliminates    

the worry and hassle of workforce issues that can distract you from reaching your business goals. We provide 

a variety of outsourced solutions for businesses of all sizes, in any industry, to take care of your human resources, 

payroll, benefits, and workers’ comp needs. We can also fill your staffing positions with qualified and experienced 

employees, quickly and efficiently. FrankCrum can provide the employer solutions your business needs, allowing 

you to focus on what you do best. Contact us at 1-877-695-6207 or visit frankcrum.com.

HUMAN RESOURCES   °   PAYROLL   °   BENEF ITS   °   WORKERS’  COMP  °   STAFF ING

Comprehensive Solutions for Individual Personnelities.

FL Lic. GL 45/GL 100

The FULCRUM SOLUTION from FrankCrum. A family of administration solutions 

for employers to eliminate the worry and hassle of workforce issues that can distract you from reaching 

your business goals. Outsourced solutions for businesses of all sizes, in any industry, to take care 

of your human resources, payroll, benefits, and workers’ comp needs. Staffing positions filled with 

qualified and experienced employees, quickly and efficiently. FrankCrum can provide the employer 

solutions your business needs, allowing you to leverage your company’s strengths and focus on what 

you do best. Contact us at 1-877-695-6207 or visit frankcrum.com.

HUMAN RESOURCES   °   PAYROLL   °   BENEF ITS   °   WORKERS’  COMP  °   STAFF ING

Leverage
Your Company’s
Strengths

FL Lic. GL 45/GL 100
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E f f e c t i v e l y  b u i l d i n g
c r e d i b i l i t y  w i t h  P R . 

Gaining news media coverage is  crucia l  to 
FrankCrum’s success.  Our ef fec t ive PR plan 

y ie lded volumes of  feature ar t ic les that  gave 
personal i ty  to th is  “ fami ly” bus iness and 
an oppor tuni ty to communicate about  i t s 

va lue -added of fer ings.

 

M
A

R
K

E
T

I
N

G
 

A
S

S
O

CIA



T

E
S

 
U

S
A 

 
 

 

14



C r e a t i n g  m e a n i n g f u l
 b r a n d  e x p e r i e n c e s  t h r o u g h 

c o m m u n i t y  s u p p o r t  a n d 
a c t i v i t i e s .    

Home team enthus iasm fue led by 
Frank Crum’s pass ion for  hockey ex tended 

the FrankCrum brand exponent ia l ly.
Market ing Associates ar ranged

promot ional  exposure at 
the St .  Pe te Times Forum dur ing 

Tampa Bay L ightn ing hockey games. 

As a car ing and responsib le corporate 
c i t izen, FrankCrum sponsors an annual gol f 

tournament benef i t ing Tr in i ty Cafe, 
an organizat ion that  ser ves nu t r i t ious 

meals to the homeless and hungr y in an 
atmosphere of  k indness and digni ty. 
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D e l i v e r i n g  s t r a t e g i c 
b u s i n e s s  s o l u t i o n s  b y

d e v e l o p i n g  s u b - b r a n d s .
	

We bui l t  product  and ser v ice equi ty 
th rough the development and 

in t roduct ion of  subbrands l ike FrankAdvice 
and  F rankCrum GoodHeal th .  These new 
brands enhance value -add, ex tend the 

FrankCrum brand, and generate 
heal th ier,  and many t imes even “new” 

revenue s t reams.  
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C r e a t i n g  a  m e m o r a b l e 
e x p e r i e n c e  a t  t r a d e  s h o w s . 

The go- to -market  s t ra tegy we formula ted 
for  F rankCrum inc ludes ver t ica l  market 
t rade shows. This audience represents 

low hanging f ru i t  for  F rankCrum, and the 
chal lenge is  to get  not iced, 

make an impress ion and then le t  the 
compel l ing ser v ice model value 

proposi t ion ta lk for  i t se l f .  

We designed an award-winning 
“exper ience wi th s t ick iness” that  inc luded 
a specia l  photo -op— the prospect  l i te ra l ly 
inser t s  h im or her - se l f  in to a photo se t  that 

pu ts  them at  the hear t  of  the FrankCrum 
exper ience. Once the magazine cover s ty le 
photo is  f ramed, i t  “s t icks” around on the 

desk top indef in i te ly.  
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T h i n k i n g  b i g .

FrankCrum made a huge impress ion 
dur ing the launch of  thei r  new brand. 

A cus tom hot ai r  bal loon del ivered high 
v is ib i l i ty  as i t  soared in the sk ies of  the 

home market  area. Market ing Associates 
developed the concept,  coordinated the 
f l igh ts ,  and te thered disp lays of  the craf t 

in h igh t ra f f ic venues.
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It  a l l  b e g i n s  w i t h  a 
c o nv e r s a t i o n .

Let’s discuss your company’s goals & objectives. 
While they will be dif ferent than FrankCrum’s, we 

can identify unique opportunities for your company. 

Jeff Darrey, CEO, Marketing Associates USA
Direct: 813.865.4800 

e-mail: JDarrey@maiusa.com

Marketing Associates follows these 12 steps 
which involves gaining a thorough understanding 
to fuel our creative and strategic phase followed 

by careful execution and analysis of results.              

Research & Exploratory Phase

Understanding

Strategy & Creative Phase

Innovation

Execution Phase

Implementation

1
DEFINE THE 
CHALLENGE 

2
IMMERSE IN
COMPANY, 
PRODUCT &

SPACE

ENVISION THE
DESIRED END STATE
(KNOWING WHAT

VICTORY LOOKS LIKE)

3

ARCHITECT THE
    PLAN BY WHICH

VICTORY CAN 
BE ACHIEVED

ALIGN GOALS 
WITH 

OPPORTUNITIES 

4

5 6
CRAFT

BREAKTHROUGH 
APPROACHES TO
REACH TARGETS

7
DESIGN

SOLUTIONS

8
COLLABORATIVELY

SELECT
THE BEST SOLUTION

 

9
ACTIVATE
SOLUTION

10 11
TRACK AND 

MONITOR
PROGRESS

MANAGE
PRODUCTION &

EXECUTION

12
REPORT & REFINE

BASED ON RESULTS
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100 Madison Street, Tampa, Florida 33602

813.636.3333
         

www.marketingassociatesusa.com


